
Pulse Analytics for the Airtel Champions League Cricket 2009  
A two week international Twenty20 cricket competition between clubs from India, Australia, England, South 
Africa, Sri Lanka, New Zealand and West Indies. 
 
Pulse provided all of the official Champions League website’s live coverage of the cricket matches 
including live scores and polls that were featured on the world feed telecast. 
 
Conclusions drawn are as follows: 
 

• Pulse is a very engaging product which people spend a long time on 
• Television promotion of Pulse is a good driver to the website it sits on 
• Pulse received the highest traffic out of all the content of CLT20.com including the homepage 
• From the user feedback received Pulse enhanced the TV production 

 
 
Key Statistics: 
 

916,496 Visits    00:12:32 Avg. Time on Site 
 

20,146,715 Pageviews   21.3% of Users Spent over 15 minutes on Pulse 
 
 

The above statistics are over the two week event. One pageview represents one user being on Pulse for 30 seconds. 
Source: Google Analytics / AW Stats  
 

 
 
 

 
 

 
 



 
 
 

 


